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AIDS Walk New York is the world’s largest 
and most visible HIV/AIDS fundraising event.

It was born in 1986 out of the anguish of 
gay men in neighborhoods from Greenwich 
Village to Harlem who were first besieged by 
the deadly new disease. It was nurtured by 
the passions of New York’s diverse communi-
ties of art, culture, and commerce so ravaged 
by the early HIV epidemic. It was steeled 
for the long haul by activists who knew that 
ending HIV/AIDS would require more than 
fighting the virus. It would also require  
confronting the social ills that fuel it –  
racism, sexism, homophobia, and poverty.

That is exactly what AIDS Walk York has 
been doing for decades.

The durability of this event, like that of 
GMHC itself, is remarkable. Together, we 
withstood national leaders in the 1980s 
who ignored the health crisis, or worse. We 
weathered a severe spring rainstorm in 1992 
that chilled and soaked our 20,000 partici-
pants to the bone – yet we still walked.  
Following the tragedy of September 11, 
2001, our supporters gathered that next 
May ‘New York Strong,’ producing a record 
crowd and sum raised. We survived the Great 
Recession of 2008 and its severe effects 
on our many supporters who work on Wall 
Street; and we maintained focus and fulfilled 
our mission during these last four years of 
national turbulence on healthcare policy.

AIDS WAlk NeW York
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When COVID-19 hit New York City hard and 
fast this past March, like HIV had decades 
before, GMHC showed that responding to a 
new ‘Health Crisis’ was not only a matter 
of past heroism, but also of current capabil-
ity and urgency. In just a few weeks, GMHC 
revised its services and AIDS Walk New 
York altered its format so as to reach people 
where they are and needed to be – AT HOME.

GMHC began delivering meals, crisis counsel-
ing, and so much more to clients where they 
live. Concurrently, AIDS Walk New York piv-
oted into a bi-coastal, star-studded simulcast 
that was a smashing success – postponed to 
July to coincide with AIDS Walk San Fran-
cisco.

In the San Francisco Bay Area, the commu-
nity’s response to HIV/AIDS has its own 
rich history, character, and, in a number of 
ways, resembles that of New York. Organi-
zations there created the much-hailed “Bay 
Area Spectrum of HIV Care” that continues to 
stand out as an exemplary model. 

In 2021, we plan to expand on this year’s 
collaboration. This time, San Francisco will 
be moving its event to our May date, and 
together we will pioneer a mega-AIDS Walk 
experience, inviting in organizations from 
Boston to Austin and from South Beach to  
Seattle. As a sponsor of AIDS Walk New 
York, your visibility will not be decreased or 
diluted in the Tri-State area, but it may in-
crease into other markets. We are happy to 
discuss these details with you.

Thank you for your consideration of 
this sponsorship request for AIDS 
WALK New York 2021 as GMHC strives 
to deliver life-sustaining services for those 
most imperiled by COVID-19 and HIV/AIDS.



Broadcast Television Advertising
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Cable Television Advertising

AS SeeN DUrING...

AS SeeN oN...

30-second airings of our PSA ten times per day on each of  
these top news networks along with other prime cable  

channels in all five boroughs

30-second airings of our 
PSA will feature the logos 

of Presenting, Premier 
and Grand Sponsors and 
will be seen during these 

top morning shows

AIDS
WALK
NEW YORK
MAY 16, 2021

AIDS
WALK
NEW YORK
MAY 16, 2021



Day-of-Event Televised Simulcast
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A representative from the 
Presenting Sponsor will 

have a speaking opportunity 
during the event.

AIDS
WALK

Live

All sponsors logo/names will 
appear on the Thank You Banner.

Presenting, Premier, Grand, and Principal Sponsors will 
be able to show a commercial break advertisement.

 All sponsors will be personally recognized  
by a top celebrity.
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Social Media

The logo/name of all sponsors  
will be featured in the targeted 

advertising campaign.

Each sponsor will receive a  
dedicated post on all AIDS Walk  
New York and GMHC platforms.

The logos of the Presenting, 
Premier and Grand Sponsors will 

appear on the Paid PSA.



Website
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The Presenting and  
Premier Sponsors will 
be featured on the 
homepage slide, the 
largest and most visible 
set of images on our 
website.

All sponsors will be laud-
ed as “Featured Sponsor” 
for one week before the 
event. Throughout the 
campaign, Sponsor logos 
will also be shown on the 
“Scrolling Sponsor Box” 
seen on every webpage, 
and on the Sponsor Page.
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Print, Direct Mail & Earned Media

E-Communications to Supporters

aidswalk.net 
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Benefiting

and many other tri-state area AIDS service organizations.

PRESENTED BY

AIDS
WALK
NEW YORK
JUNE 7, 2020

35th ANNUAL

AIDS Walk New York

P. O. Box 7607

New York, NY 10116

212.807.WALK

Fax 212.208.2584

PREMIER SPONSORS

Letterhead Press Release

Top Sponsors All Sponsors

PRESENTING SPONSOR

PREMIER SPONSORS

PRINCIPAL SPONSORS

Fiona & StanDruckenmiller

CO-CHAIRSDole • Mutual of America

SUPPORTING SPONSORSNew York-Presbyterian Hospital
PwC • TD Bank • Trooper FoodsWilliams-Sonoma, Inc. 

EVENT SPONSORSAmida Care • CVS HealthMacy’s • MesmerizeThe Morrison & Foerster Foundation
OraSure Technologies, Inc.

Paul, Weiss, Rifkind, Wharton & Garrison LLP

Ro •  Sheraton New York Times Square Hotel
Starbucks • Target

MAJOR SPONSORS

Dear <<First Name>>, We hope you are staying safe and looking after those close to you.

As a member of the AIDS Walk New York family, we want to be in touch with you. We want you to know 

that our priorities are to keep everyone – including you – safe; to continue serving our clients as best we 

can during a time that is particularly perilous for them; and to coordinate with public health officials on the 

best courses of action to meet these objectives. 
GMHC was born out of a health crisis. Just as those words are embedded in our organization’s name, 

so too are qualities of compassion and commitment embedded in every staff member and volunteer who 

works here. 
One thing we can say with certainty: AIDS Walk New York 2020 will not cease to be an opportunity to 

support those living with HIV/AIDS, to protect the most vulnerable among us, and to push back against 

homophobia and xenophobia. Rather, it will be conducted with increased urgency and commitment 

to doing exactly these things.Thank you for your continued commitment to fighting for those living with HIV/AIDS, who face especially 

great risk at this time. We will continue to share updates with you in the coming weeks. 

Sincerely,

Kelsey LouieChief Executive OfficerGMHC Craig R. MillerFounder and Senior Organizer
AIDS Walk New York

CORPORATE FOUNDATION

“AIDS Walk: Live at 

Home”

“

” and “RuPaul’s Drag Race”

—
up for Sunday’s virtual broadcast will now also include 

(Zoe’s Extraordinary Playlist)

, Zoey’s Extraordinary Playlist
(RuPaul’s Drag Race)

(Zoe’s Extraordinary Playlist)and stars from RuPaul’s Drag Race
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Outdoor Advertisements

Your partnership will be highlighted 
within the AIDS Walk’s extensive 
print campaign, which includes 
posters and large subway squares 
inside thousands of cars. All told, 
our campaign reaches into every 
medium, conveying the event’s 
extraordinary power, energy, and 
sense of community.

Subway Square

Event Poster

Created and produced by MZA Events. 

AIDS Walk Founder/Senior Organizer: Craig R. Miller. © MZA Events, 2020

In Cooperation with

and many other tri-state area  

AIDS service organizations.

MAjOR SpOnSORS

1-800-GOT-jUnK? • Gap Inc. • polo Ralph Lauren Foundation 

Theratechnologies • ViacomCBS

SUppORTInG SpOnSORS

new York-presbyterian Hospital • pwC 

TD Bank • Trooper Foods • Williams-Sonoma, Inc.

EVEnT SpOnSORS 

Amida Care • CVS Health • Macy’s 

The Morrison & Foerster Foundation • OraSure Technologies, Inc. 

paul, Weiss, Rifkind, Wharton & Garrison LLp 

Ro • Sheraton new York Times Square Hotel • Starbucks • Target 

aidswalk.net

212.807.WALK

Facebook “f ” Logo

CMYK / .eps
Facebook “f ” Logo

CMYK / .eps

pREMIER SpOnSORS

Fiona & Stan

Druckenmiller 
THE KEITH HARING FOUNDATION INC.

our next stop 

is ending HiV/Aids!
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sign up 

todAY!
PRESENTED BY

AIDS
WALK
NEW YORK

JUNE 7

35th ANNUAL

Benefiting

pRInCIpAL SpOnSORS

A fundraising walk or run
starting and ending in Central Park

and many other tri-state area
AIDS service organizations.

Benefiting

PREMIER SPONSORS

PRINCIPAL SPONSORS

MAJOR SPONSORS

1-800-GOT-JUNK? • Gap Inc. • Polo Ralph Lauren Foundation

Theratechnologies • ViacomCBSSUPPORTING SPONSORS
NewYork-Presbyterian Hospital • PwC

TD Bank • Trooper Foods • Williams-Sonoma, Inc. EVENT SPONSORS

Amida Care • CVS Health • Macy's • The Morrison & Foerster Foundation

OraSure Technologies, Inc. • Paul, Weiss, Rifkind, Wharton & Garrison LLP

Ro • Sheraton New York Times Square Hotel • Starbucks • Target
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PRESENTED BY

AIDSWALKNEW YORKMAY 17, 2020

35th ANNUAL

2 0aidswalk.net               SIGN UP TODAY!
212.807.WALK

Fiona & StanDruckenmiller

THE KEITH HARING FOUNDATION INC.

Created and produced by MZA Events.

AIDS Walk Founder/Senior Organizer: Craig R. Miller. © MZA Events, 2020

Printed onRecycled Paper

OUR NEXT STOP IS ENDING HIV/AIDS!

2020 ny pop-ver G-1-2-11-20_emails  3/11/20  8:51 AM  Page 1
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Sponsor Benefits At-a-Glance

PRESENTED BY

AIDS
WALK
NEW YORK
MAY 16, 2021

Cable  
Television  
Advertising

Logo         Logo          Logo          Logo          NAME        NAME       NAME 
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Television 
Advertising
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Day-of-Event 
Televised  
Simulcast

Social  
Media

Website

Print,  
Direct mail  
& Earned 

media

E-Communi- 
cations 

to 
Supporters

outdoor 
Advertise- 

ments

Additional 
Benefits

Logo featured most prominently in all ads 

Logo featured prominently in all ads 

Logo featured most prominently in all ads 

Logo featured prominently in 50% of ads 

Logo featured prominently in 25% of ads

One sixty second or two thirty second advertisement(s)

One thirty second advertisement

Speaking opportunity during televised simulcast

Logo/name on sponsor banner shown twice during simulcast

Live “celebrity thank you” during program 

Invitation to in-person VIP viewing party1 

Logo/name on extensive paid social media advertising campaign 

Logo/name on paid PSA video, posted on all platforms

Appearance on organic AIDS Walk New York social media posts 

Logo/name will appear in a dedicated “Thank You” story on Instagram

Logo prominently featured at top of every webpage 

Logo featured on homepage slide throughout campaign

Logo, with link, featured on Sponsor Page 

Featured “Sponsor of the Week” designation

Logo will appear on scrolling sponsor box on every webpage

Logo/name on direct mail to 30,000+ supporters

Logo on AIDS Walk New York letterhead

Logo/name featured in print advertisements

Logo on sponsor form

Acknowledgment in press releases

Logo on all E-Communications (25)

Logo/name on select E-Communications (15) 

Logo/name on subway ads

Logo/name on event posters

Additional forms of creative sponsor involvement and recognition  
may be available upon request

PRESENTING $250,000
PREM

IER $125,000
GRAND $50,000
PRINCIPAL $25,000
M

AJOR $15,000
SUPPORTING $10,000
EVENT $5,000
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Logo          Logo          Logo          Logo         NAmE        NAmE        NAmE

Event 
Logo

Logo embedded within the AIDS Walk New York Logo •

•

•
•

1 Subject to CDC + Local Public Health Guidelines

sold

•

• • •
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History: GMHC is the world’s first HIV/AIDS service organization, 
incorporated in 1982 as an emergency response to a disease that had 
begun ravaging the gay community. GMHC’s mission is to end the AIDS 
epidemic and uplift the lives of all affected. 

Today GMHC serves 10,000 people in New York City with comprehensive 
and client-focused psychosocial and prevention services that address 
structural drivers of the epidemic, including poverty, stigma, and health 
disparities. Programs and services include workforce development; food 
and nutrition; mental health and substance use treatment; legal and  
immigration support; housing and housing assistance; advocacy for 
health insurance and public benefits; and HIV, STD, and hepatitis C  
testing. GMHC is constantly evolving to meet the needs of our clients 
and the community at large, most recently adapting programs and  
services to remote delivery in response to the COVID-19 pandemic. 
GMHC strives to provide everyone we serve with opportunities for 
productive, healthy, and dignified lives. 

The State of the Epidemic: People living with HIV/AIDS  
continue to experience stigma and discrimination. The Centers for  
Disease Control and Prevention reported nearly 38,000 new HIV diag-
noses within the United States in 2018. Of these new diagnoses, which 
men who have sex with men (MSM) accounted for 69 percent,  
42 percent were Black, and 27 percent were Hispanic or Latino. 

GMHC’s pillar programs and services include:

The Testing Center: The cornerstone of GMHC’s HIV prevention 
programming, the Testing Center provides counseling, testing, and 
prevention education, including referring HIV-negative clients for PrEP 
and nPEP. GMHC’s strong partnership with Mount Sinai Medical Center 
supports linking all individuals who test HIV-positive to medical care. 

Food and Nutrition: More than 40% of HIV-positive New Yorkers 
experience food insecurity, a significant barrier to treatment adherence. 
GMHC’s state-of-the-art congregate dining room and Food Pantry  
provide more than 120,000 meals annually to clients who would  
otherwise go hungry. Due to the onset of COVID-19 in March 2020, 
GMHC closed building operations and swiftly shifted food and nutrition 
services to remote delivery by piloting GMHC on the Go. In the first 
9 months, GMHC has provided nearly 50,000 pantry bags, grocery 
voucher meals and over 5,500 pounds of fresh produce. 

Terry Brenneis Hub for Long-Term Survivors (Hub): 41 percent 
of GMHC’s clients are over the age of 50, many of whom are long-term 
survivors of HIV/AIDS. GMHC’s Hub, designed to meet the complex 
and varied needs of people who are aging with HIV, connects long-term 
survivors of HIV to much-needed services including mental health, 
housing, nutrition, wellness therapies, support groups, and substance 
use services.

Mental Health and Substance Use Services: GMHC helps clients 
address a wide range of issues through individual, group, and harm 
reduction counseling. 

Workforce Development: GMHC empowers people living with HIV 
or at high risk of exposure to HIV to enter or re-enter the workforce 
through progressive vocational education, career counseling, intern-
ships, and job placement services. 

Housing Assistance and Legal Services: Nearly half of GMHC’s 
clients are homeless or unstably housed. GMHC’s housing support 
programs assist clients with housing placement, rent payments, and 
landlord negotiations. In addition, GMHC provides legal services to 
clients in areas such as housing and employment discrimination, family 
and domestic unity law, immigration, healthcare proxy matters, and 
financial issues.

For more information about GMHC please visit www.gmhc.org




